
B. A. ECONOMICS  
III Year B. A. Programme (UG) Courses – Under CBCS 

Semester – VI 
 

Paper – VIII-A; Cluster Elective – A: Agribusiness 

 

Paper VIII-A-2: Agricultural Output Marketing 
 

Module-1  

Structure and Model of Agri-Marketing Organizations with functions: Functions of 
intermediaries, Marketing Practices in Primary and secondary and terminal market, 
Regulated markets, co-operative marketing. 
 

 

Module-2  

Marketing costs and margins, Marketing Finance. Marketing Structure of Major 
agricultural commodities, food grains: Rice, and Maize. Cash Crops; Cotton, Oil Seeds, 
Vegetables and Fruits, Milk, Meat and Poultry products. 
 

Module-3:  

Problems and Challenges in Agriculture Marketing - Market Yards - Support prices - 
Rural Warehousing. 
 

Module-4:  

State Intervention in Agricultural Marketing, Role of Various agencies (Andhra Pradesh 
Agro, MARKEED, State Department, and FCI, Tobacco Board, Cotton Corporation) and 
its impact on market efficiency. Agriculture Price Commission. 
 

Module-5:  

Inter-regional and international trade in agriculture; emerging scenario of international 
trade in agricultural commodities; concept of terms of trade and balance of payments,. 
WTO and Indian agriculture with special reference to Andhra Pradesh . 
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